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World Health Organization’s
Global Campaign to Combat
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A world for all ages
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Mission: Change the way we think, feel and act
towards age and ageing.

GLOBAL
CAMPAIGN
TO COMBAT
AGEISM




Background

Global campaign to combat ageism

Decade
“healthy

« Definition of the campaign vision, mission & principles =/ 29¢ing Launch of the first Global survey and
- Development ofthe evidence base on ageism ever Global report stakeholder interviews
« Stakeholder mapping on ageism

Endorsement of

Global strategy and the UN Decade
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AGEISM IN ARTIFICIAL
INTELLIGENCE FOR HEALTH
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Uiigisme se rapporte aux PENSEES (sténtorvpes), aux SENTIMENTS prisucts) et au
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AGEIS

Ageism refers to HOW WE THINK (sTereotypes), FEEL (PreJuDICE) and AC T (DISCRIMINATION)
towards others or ourselves based on age

AGEISM IS EVERYWHERE AGEISM 1S HARMFUL

DISABILITY

1|N2 PEOPLE v (] RHEE@

WORLDWIDE BRE RGEIST PHYSICAL HEALTH  MENTAL HEALTH  SOCIAL WELL-BEING Ageismﬂt;;esa
AGAINST OLDER PEOPLE T achs £ Ageism Ageism has far-reaching HE
and, in Europe, there is THRUUGHOUT |.|FE EXHEERBHTES OTHER |MPHETS UN HLL HSPEETS ECONOWC TOLL

more ageism against and exists in our institutions, on individuals

younger than older people our relationships and ourselves D | S H DV H N T H G E 0 F P EO PI. E I S H E HLTH and society

AGEISM CAN BE COMBATTED

A

POLICY AND LAW EDUCATIONAL ACTIVITIES INTERGENERATIONAL

can protect human rights and address can transmit knowledge and skills INTE RVENTIONS
age discrimination and inequality and enhance empathy can connect people of different generations

GLOBAL
CAMPAIGN
TO COMBAT
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The first of the “How-to Guides”
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Policy and Law

Connecting generations

Planning and implementing Iinterventions
for intergenerational contact




Purpose and audience

The guide provides step-by-step
guldance for anyone wanting to use
intergenerational practice to
combat ageism and to promote
understanding and mutual respect
among generations.




Intergeneratlonal Practlce
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* Practice to foster interaction among people of different
ages to ensure purposeful, mutually beneficia
opportunities, promote greater generational
consciousness and learning, understanding and respect
and solidarity among people and contribute to building
more cohesive communities.

* |s Inclusive, building on the resources that younger and
older people can offer each other and those around them.

» Can be delivered through interventions for
Intergenerational contact.




B=— Structure and key features
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Annex 1. Template for mapping community assets

TD COMMDAT h I I CONTENTS
AGELS M e Drg anization Annex 2. Checklist for planning an intergenerational project

Annex 3. Template for planning project activities

Acknowledgements Annex 4. Template for evaluating a plan, with examples

Glossary i Annex 5. Template for planning activity sessions

Executive summary i Annex 6. Checklist for choosing a setting

Annex 7. Template for planning the budget for a project

Annex 8. Effective intergenerational activities

1. Introduction

Music

1.1 Purpose of the guide
1.2 Preparation of the guide
1.3 Ageism and intergenerational practice

Cultural Heritage

Environment and Nature
Food
Performing Arts

Technology

2. Planning an intergenerational project

2.1 Identify aims and outcomes

2.2 |dentify readily available community resources

Arts and Crafts

Storytelling

Physical

2.3 Planning the project

Educational

Stereotyping

Annex 9. Intergenerational organizations around the world

3. Implementing an intergenerational project

3.1 Single age sessions before meeting: preparing younger
and older participants to meet each other
3.2 Opening activity

3.3 Roles and involvement of participants
3.4 Main activity

4. Evaluation of intergenerational projects

4.1 Data used in an evaluation
4.2 Indicators
4.3 External and Internal evaluations

5. Conclusion

Connecting generations

— References

Planning and implementing interventions
for intergenerational contact




. 11 Principles of
Intergenerational Practice

Ensure older and younger people

g : = Promote equity
participate in all phases of your activity

_ _ : Respect, protect, and fulfil human rights
Recognise every person’s unique skills,

needs, and identities Draw on diverse disciplines

Take into consideration different

. : : Ensure all participants benefit
contexts, including cultural difference

Build on a community’s existing assets

Support friendship as a way to promote and strengths

positive intergenerational contact

N A HE

: Informed by the best available evidence
Strive to do no harm




Case study: Old traditions - ngw learning in
Janistawice, Poland. TogetheOId and Young
project (27)

orlglnalllnd Italy, Netherlands (Kingdom ofthe) Poland,
Portugal, Slovenia and Spain and has inspired similar projects in Hong
Kong (Special Administrative Region, China), Nicaragua and South Africa.

Purpose: The main goal of the pilot activity in the village of Janistawice,
Poland, promoted by a local community development group, was to
build relationships and closer ties among generations through various
multigenerational activities based on local folklore and traditions.

Outcome: Preschool and primary schoolchildren participated with

their grandparents in baking cakes for Easter, decorating Easter eggs,
ironing and mangling and making flower wreaths for weddings. The
activities were held twice a month between April and August 2014, with a
special event on 21 June, midsummer’s night, when three generations -
grandparents, parents and children — and the local cormmunity gathered
for a picnic, a traditional local celebration. Participants in the project
noted that the celebration brought the community together.




ANNEX 8.

EFFECTIVE INTERGENERATIONAL ACTIVITIES

The intergenerational activities listed below were selected according to the principles of
Intergenerational practice (see Table 1in the main text). To increase the likelihood of a positive
outcome and, importantly, to avoid doing harm, the activities must be selected to achieve the
Intended outcomes (see Table 2 in the main text) and be delivered in accordance with evidence

of characteristics that are associated with effective activities (see Table 6 in the main text) and
~ other suggestions for good practice in this guide.

(Half of the guidel)



Learn more about intergenerational practice
and our new guide, Connecting Generations:
https://bit.ly/GIW24-GCCA

Join us at https://www.aworld4allages.org/

Get in touch at hello@aworld4allages.org

#AWORLDA4ALLAGES


https://www.aworld4allages.org/

Translation Guide:
https://www.aworld4allages.org/translation

Intergenerational clinic?
Get in touch at hello@aworld4allages.org

#AWORLDA4ALLAGES
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Learn more!
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https://generationsworkingtogether.org/global-intergenerational-week

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	The first of the “How-to Guides” 
	Slide Number 9
	Intergenerational Practice
	Structure and key features 
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19

