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AMERICA’S TRANSFORMATION IT COSTS LESS, YOU GET MORE *
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Children and adults in Young peo.ple who
intergenerational programs connect with older

can increase their levels of adults can improve
physical activity, increase qcac!emnc performance,
consumption of fruits and confidence and .se|f
vegetables and decrease esteem, and ?ttltudes
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MIXING IT UP

WHEN YOU MIX AGES YOU GET BETTER RESULTS. THERE IS MAGIC

CAPITALIZING ALL ASSETS

AMERICA'S YOUNGER AND OLDER PEOPLE ARE A GREAT ASSET

A

YETF MANY.REMAIN'UNTAPPED. WHEN YOU MIX, EXPERIENCE, WISDOM AND FRESH PERSPECTIVES.
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BRIDGING GENERATIONS ENRICHES COMMUNITIES.
WE CAN SOLVE REAL PROBLEMS AND BUILD CONNECTIONS AMONG
GENERATIONS AND THEIR COMMUNITIES. THE RESULT IS LIFE GETS
BETTER - FOR ALL OF US.

They on
average watch m‘

HOURS BILLION DOLLARS

of TV a week. INNEW HUMAN CAPITAL ASSETS PER YEAR.
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